Abstract

[bookmark: _GoBack]This research uses an ethnographic method to study the transformation and adaptation of guanxi, the enduring interpersonal relationship, in female led E-commerce companies in urban China. I will conduct participant observation and interviews, both formal and informal, in a few small and medium sized companies that utilise the Internet for business purposes in Shenzhen(Pearl river delta economic zone)  and Hefei(Yangtze river delta economic zone). Guanxi is treated as the analytical tool, and possibly a China-based theory, but not a cultural object waiting to be analysed through the lens of Euro-American theory. By critically incorporating the concept of erotic capital, I look at the gendered and sexualized guanxi with a focus on the gender dimension from a feminist perspective. Compared with the research about “traditional” enterprises, this research hopes to unveil how the use of the Internet has changed and/or maintained the practice of gender, sexuality and work in the digital age. Also, I wish to dissect how the Internet has influenced the practice of guanxi in the two different cities in urban China. Ultimately, the research discusses what impact the Internet has to the meanings of time and space for businesswomen in China. 
 By taking into consideration the incumbent government’s anti-graft reform and the “Internet +” policy, my research will contribute to understanding the work relations in the growing E-commerce sector and will enrich our knowledge about the role of female entrepreneurs in contemporary and future Chinese society, increasingly influenced by the digital age.
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